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Economic Overview

e The Adirondack Park’s population decreased
000-2010

by 1.3% (1,670 people) from
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Jobs Overview: Shrinking Sectors
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Jobs Overview: Growing Sectors
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Three Ways
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Basic Exgortinglndustries
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Industry Recruitment
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Market/Growth Segments

* 56% of Americans would like to live in walkable
communities where shops, restaurants, and local

businesses are wﬂ:hm an easy stroll from thelr
- homes' e
~ « “Resort towns have the resp;,j%&'lbﬁlty*of bemg better =+

+= than daily towns. People will not go on hollday

~ unless the experience is b%l:#ﬁg more like their ideal

than their regular places "2
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“~ 'The 2011 Community Preference Survey Conducted by Belden Russonello & Stewart LLC for the National
Association of Realtors
zWhy are Resort towns so pedestrian- onenﬁd so. (.‘ool 2. (2003 October 23). s
http://www.cooltownstudios. com/2003/1ﬂ?'28/why -are-resort-towns- sope‘destrlan orle“h";ted -so-cool
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Population Growth, Design and Tourism

2010 Cornell study on Adirondack hamlets
= found

esign, tourism en‘%%“
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rowth/retention
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Population Growth
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Strong Main Streets Lead to Growth
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Three Demographic Segments

2010 %
Generation Born 2010 2010 of B
Age POP. Nation ;

L . Before | o
S Eisenhowers 1946 64+ 41M 13%

2000 and

Gen £ (7) After 0-10 42M 14%

i SOURCES: RCLCO, using Claritas, and Mational Center for Health Stafistics




Baby Boomers

* Safety with entertainment, retail, and medical services nearby
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Generation X
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Generation Y

* Cool places to hang out, wine and dine with friends at “fun”
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Tourists

73% visit for outdoor activities, 67% visit to relax/dine/shop,
57% visit for sightseeing
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Where do they come from?

Figure 4. Most Frequent DMAs of Survey Respondents

Watertown, NY
3% Boston, MA-
Manchester, NH

3% Buffalo,

Rochester, NY
6%

m
i

Quebec, Canada
5%

E
E

Philadelphia, PA-
1%

gy ?
.
4T

K

w SR

7
0

urlington, VT-
Plattsburgh, NY




Large Impacts
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Business Growth
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Market Wrap-Up .
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10. Protection or Sustamable Use of Natural

Anatomy of a Vibrant Hamlet

Correct Application of the Rural to Urban Transect

Landmarks and Gateways
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Anatomy of a Vibrant Hamlet

Application of the Rural
to Urban Transect |

- The Ideal Sequence
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Anatomy of a Vibrant Hamlet
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Anatomy of a Vibrant Hamlet

Design
Considerations
e Sidewalks

i

. FIags/Banners
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Anatomy of a Vibrant Hamlet
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Anatomy of a Vibrant Hamlet

Traffic Calming (Bumpouts crosswalks narrow

Tl

“DeS|gn speed IS the smgte most |mpertaﬁt choic ""deStgner‘e-f .~
ch0|ce of design speed shouttsi_be;made careful Iy'\fttttttftt -'”'“’t;ﬁt
 the context of the pI‘OjeCt '
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Anatomy of a Vibrant Hamlet

Walk-ability - what makes an area walk-able?
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Anatomy of a Vibrant Hamlet
Walk-ability

Za7 Place to WaT%':

f"‘" S AT A T . TS, e
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Anatomy of a Vibrant Hamlet

Sense of Place




Anatomy of a Vibrant Hamlet

i =% =
g rt

;guallty archltecture prOV|des a sense o
and encourages a mix Qf uses that support a vrb
and ecg@omlc structure.




Anatomy of a Vibrant Hamlet

Architectural Integrity

erode the sense of p]ace of the ham et and Q
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Anatomy of a Vibrant Hamlet

e Historic Landmark
Civic Anchors
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Anatomy of a Vibrant Hamlet

Economic Anchors

- & _7__'.;_‘

*-z}m

sk

and V|5|tors, whlch;-‘-grea;es actl |ty and en;
747 ARG m,-w*&m. jSscagrs i

§p|ﬁ ‘ffbhsfﬁ esses. . ¢

BT




Anatomy of a Vibrant Hamlet

Mix of Uses within the Hamlet (Live, Work, Play, Worship, Shop...)
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Anatomy of a Vibrant Hamlet
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Mix of Uses within the Hamlet (Live, Work, Play, Worship, Shop...)
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Anatomy of a Vibrant Hamlet
Quality Outdoor Spaces and Design
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Anatomy of a Vibrant Hamlet

Natural Resources/ Environmental Context
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Old Forge
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Adirondack Park:




Old Forge

i'
;h g
¥,

=%




Historical
Association
B L

Post Office

Quarter Mile — 5 minute

walk from end to end

s %

Old Forge

Town Offices

Public Recreation
Park and Lake Access

Point Park functions
as both a Gateway

| and a Public Plaza




"5 Adirondack
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Dutdoor
Supply
Company

Outdoor Dining
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' :”Narrow Lanes for -
Traffic Calming

——

| Decorative Signage
Outdoor Dining

Proper Height to Width Ratio
helps define the hamlet and
creates a sense of place.

 Street Trees
Decorative Flags

Density: Continuous
Street Wall on both
sides of the Street




2 Boulders with seating

Seasonal Christmas Tree

New Sidewalk —

Screen Planting/Boulders —\

Seat Wall with Old Forge Artifacts —
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Cedar Run, Pennsylvania
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1/20*of a.Mile
(375 feet)




Cedar Run, Pennsylvania
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Meeting with

Project
Stakeholders
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Designing to the Vision

Sca |e 3 nd KEYSTEPSIN THE PROCESS
context play ?. * Analyze existing fabric.
=Y e - * Analyze the lecatw§:9q61§vag§ge if and how

‘“ crucial roles in .‘:f: to use the 5 minute walk rule of thumb.
: i . Understand larger cqntext
the design. b
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Common Mistakes : Ignoring Scale and Context

Downtown
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Common Mistakes: Thinking 2- Dlmensmnally

Ellsworth Commons:

Over one year after
~ construction is complete
and most 9f the retail



Common Mistakes
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Cmmon Mistakes: Unconslidated Growth

Isolated growth limits economic potential.



Consolidated Growth




Natural Expansion of Consolidated Growth




Watkins Glen on Seneca Lake

| » Walk-n-Talk 9:00 AM-11:00 AM

gﬁ eDesign! Design! Design! |
L e Mini Charette with Stakeholders 1:00 PM
w; ¢ Public Presentation 7PM-9:30PM

| e Review Findings from Workshop #1

e Review Results of “Walk and Talk”

e Key Design Considerations
e Draft Plan Recommendations
| » Workshop/Group Presentations

e Questions and Answers




Watkins Glen on Seneca Lake

DOWNTOWN WATERFRONT
TANK BEACH




Watkins Glen on\Séngca Lake
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Watkins Glen on Seneca Lake

Important AXIS / Poor Connect|on ?
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Watkins Glen on Seneca Lake

SO MuLT-PuRPOsE |
i Y TRAIL CORRECTION 10
SLOW TRAFFIC AND Sl TANK BEACH
BEAUTIFY VILLAGE ENTRY |
WELCOME SIGN

] 34 STORY MIXED US
| TIL0ING ALGNG NORT ]
E! [FRANKLIN STREET WITH 2-DECK
PARKING GARAGE IN REAR

. RENOVATED GENERAL TR | LMl
= b
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: P l" r ' MID-PARK PEDESTRIAN
T s :u'. ;ij:._

pistarn oot T gt = -
MIXE INFILL DEVEL i . e : . : L &5\!

RONT REST

NHAMCED STREEISCAPE
INCLUDING LIGHTING, STREET
TREES, AND WAYFINDING




ins Glen on Seneca Lake
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Watkins Glen on Seneca Lake
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g =l POSSIBLE HOTEL = ., > | RELOCATED MARINA |
! 5. EXPANSION N e ~ =

[AND BOAT STORAGE |
SN oA ' PROPOSED

R
LAKEFRONT HOTEL
AND EVENT CENTER RETAINING WALL |
AND MULTI-PURPOSE
TRAIL
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USE BUILDINGS WITH
2-LEVEL PARKING
+ STRUCTURES
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Watkins Glen on Seneca Lake




Watkins Glen on Seneca Lake




Watkins Glen on Seneca Lake
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lllustrative Master Plans: Adirondack Hamlet in Horicon, NY

W Proposed Sidewalks B
,.3 . with Street Trees .
.‘, Screen Sln?a_ge Facility with
" .Eﬁlag_cell Landscape Bytler
P — Improved Public Parking '§
s 4 . 5 <
\“; - mprove Facade and Entry of
Existing Post Office

. JPossible Future Commercial

B

L

ﬁ .

Bimproved Gateway
with Arrival Signage

CProposed 3-way Stop
\with Pedestrian Crossin
3 BER
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=Pedestrian Bndge ;
= Connection to Hamlet _

Possible
Future Infill "7

and Fishing Platform
5 N -




lllustrative Master Plans: Brant Lake Hamlet in Horicon,

. ; 024 * FPublic Pavilion with
" $ Impmved Galeway 3 JFT ey Reslrmrns*
: - d - ‘ i . : '

Existing Structure
L Improve Facade of
SExisting Post Office ﬁz{
e Proposed General Store

AT

"
Possible Commercial - \

mprove acade 0
“Existing Auto Shop

olential New Firehouse
Location

Possible Future
Wirails

NY

*"qi-

Residential Units
Potential Affordable

Housing)
-

“SReplace Road with
SLinear Park

nhance Hamlet

MThreshold with Signage
and Landscaping




lllustrative Master Plans: Village of Philadelphia, NY

N ARG N |

LG

1. Improved Intersection
2. Northern North Main Street

Gateway

3. Possible Future Mixed-Uss
Infill

4. Recommended Facade
Improvements

5. Riverfront Park Entry and
Gateway

B. Possible Future Micro-
Brewery with Tasting Room
and Attached Restaurant

1. North Main Street Welcome
Sign

8. Possible Future “Firehouse”™
Restaurant with Riverside
Dining

8. Gateway Island Park

B 10. Island Park Overlook .
- | 11. Improved Pedestrian
B Crossing
: 12. Southern North Main Strest
- Gateway
1 ~ 13. Waterfall Access Trail
-l " 14. Waterfall Overlook
] 15. Bus Shalter
. -
B
|
&
|
g
d
=
a Downtown Market Analysis and Revitalization Plan
g Philadelphia, New York
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3-Dimensional Support: Village of Philadelphia, NY




3-Dimensional Support: Village of Philadelphia, NY




lllustrative Master Plans: Town of Prattsville, NY
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Form Based Code

URBAN DESIGN FORM-BASED CODE
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BUILDING HEIGHT TRANSITION
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= Landscape Banked Parking o)
E Screen Greenspace Area Stormwater E
| | Basin &%
= Recessed Goosenack
Eaecurity gate T —— lightting
-~

]
=

{ Sian
foand
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Shared — S Pedestrian
Access Connection.

230

Drive
Iterior 1, _ Awning
storefrort
lighting ] E valamce
LInder-awning
light
Digplay
wirdow
Crosswalks with 1] - L 1]

color & textures

1 SN L W O W R

Window base
/ / / (mra=imurm 20" tall)
On-Street Street Generous Sidewalk
Parking Trees to accomodate
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Tl e DTRE
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Agricultural
Operation

e
nimum distance from property

lines ko First row of trees, 5.0m

Orain to swal

(X

above adjacent gradesz, £.0m
Mimimum Buffer width, 20.0m or a=
_specified by the Commission

Mirmimum keight of berm
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